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Disney LATAM Gets Top
Mexican Content

stenlay, Fermando Barbosa

of Disney Medla Distribuzion

Latin  Amersca  [DMBDLA,
n division of The Walk Disney
Compaey  Latin  America,  and
Rodrigo  Ferndinder  Capdevielle,
penerdl makper of Azlecs’s 5 and
Trece TV networks, anmoumced a
mwili-prodintion deal o prodece
fomr series ooy che course of the
fext Ehree years.

The v comparies will produce
pomnedy, drama and reality proecs
from the original Diney ARG
aralog, prodeced by DML (o
Axtecn and iis chanmels Axieca 7 and
Troce, The REPSEENENL 15 AN EX0ETEIGH
af thi joint vork DMIGLA and Arteca
have Bone in Pecent vears, nchkling
the preduction of A coresin abiermo
[Dpen Hieart)

DMDLA  will  disirilasie  ihe
Mexicsn-enmde TV oontest  n

Mexico Ueber
Alles at
MIPCOM

Tu celebrate  Mexico s
MIPCOM 2004's Coumry of
Hissor, the festivitios stames]
with @ pre-market dinner on Sundmy,
sponsored by Arpemting’s Telefilms.
it was follwed by the opening
reception, sponsoned by Problexico,
the coianin’s prommicnal
povemnment agency, and closed cn
Tuesday with a LATAM luncheon
s by Tedemmanda,

All of this is in addidon
& il fumeroad | conferenos
And  workshoqs that cook place
throwghout the markei_

on  the vafous  posliuens,
PenMexion’s  Francisoo  Gonealer
D described fhe  advamiages
of Mexica’s film and TV shooting
locations and the oppormniies
oo by co-peaducing  with
MiExbonn coSmpanbes.

Telefilms” Tornas Dancyl said tbat
thire wis na neod o explain why
his coenpany bonored Mexico with
B dinmer, Sinee il is ane of their key
clienis and panmers

Par  his  part,  Telemumdo’s

LATAM amd chrowaghowm the Spanksh-
spseaking market worldwiide,
“Wlexican contem s very impoaan
for our territories,” said DMDLAYS
Barbasa,

According o Fernidndez, “Axeom
sevks 10 provide gualiny contens for
s audierce.”

Last wear, MexEos  crearve

(P awad imianl ww Page 1)

Azcarraga
Sells Mexico’s

Creativity
of many global relevision
EERCULivEs are Fid
impressive  as Grupo

Telesitn chnirman of the boxrd and
CEQ Emilio Azcdrraga Jean. In the
sesion titled *View From The Top,”
the MIP 201z Personality of The
Year explained why Mexioo is fast
becoming one of the world's pee-
eminent prodsction commaundiies,
At the 1op of Azckrraga’s Teasons
were the Spanish-language and
Mexico's  position  immedianely
o the Sowmh ol the U5 becamse
Spanish s the warld's third most
commonly spoken language, and
Mexico l5, depending oa how. you
pocoani ihese maibers, either the
Eurgest or seooad largpest ECONOY
rwshnied om Page d)
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